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THE COMPANY



OUR COMPANY



ARAVEN S.L.U. – OUR HISTORY +45
YEARS



  1978

Sales to major clients begin

Modern distribution methods

  1984

Mass development of own designs

  2012
Silicon containers.  
Recognition by the CDTI

  2013

Opening of US subsidiary

ARAVEN S.L.U. – OUR HISTORY

1976

Foundation

1987

Sales to the hospitality sector begin

  1990

Creation of the international 
department

  1977

Development of the 1st mould

  1989
GastroNorm 
hermetically sealed containers

  1999

First ISO 9001 certificate, issued by 
Lloyd’s Register

2006

GASTROVEN

  2007

Production in Mexico 
begins

2005
Rolling basket · 
SHOP & ROLL brand

 2014

Launch of the LOOP shopping 
trolley

  2015

The first two-tone, single-piece  
shopping basket in the 
Shop&Roll market

  2020

Integration with GRUPO OM 
COMUNICACIÓN VISUAL S.L.U.

  2021

Closure of US and Mexican hospitality 
subsidiaries. 

Integration of Mexican shopping carrier 
subsidiary into Grupo OM

  2022

RSA 2022 label

  2018

                       New premises in Villanueva de 
Gállego

  2020

Launch of the Oceanis range

  2023
Launch of the Shop&Roll
brand and the continuance 
of the Araven brand

Integration of ISO 
9001:2015  with ISO 
14001:2015

“Circular Aragón” label

Aragon Design & Enterprise 
Award in the product 
category

     2017

The acquisition of a major 
shareholding in Araven S.L.U. by 
GED Capital

ISO 9001:2015 certificate, issued 
by Lloyd’s Register

2002

Decorative range using IN-
MOULDING technology

     2016

The company’s 40th anniversary



GRUPO OM COMUNICACIÓN VISUAL S.L.U. – 
OUR HISTORY +40

YEARS



  2012

Change of name to Grupo 
OM

Penetration of Chilean and 
Colombian markets

1982

Merchandising activities 
start at Ovelar

 1995

Opening of Mexican subsidiary

  2020

Integration with ARAVEN S.L.U.

Development of in-house tools

  2019

Acquisition of all the share 
capital of Grupo OM by 
GED Capital

 2021

Integration of Araven’s Mexican shopping 
carrier business line with Grupo OM in 
Mexico

  2023

Renewal of the ISO 
9001:2015 certificate and 
the first ISO 14001:2015 
certificate, issued by B. 
Veritas

  2018

ISO 9001:2015 certificate, 
issued by AENOR

2007

The creation of Ovelar Señalización

GRUPO OM COMUNICACIÓN VISUAL S.L.U. – OUR HISTORY

1995-2000

Distribution agreement in 
Mexico with

2009

First ISO 9001:2008 certificate, 
issued by AENOR

  2012

Acquisition of all the 
share capital of  Ovelar by 
NAZCA Capital

  2013

New premises in Rivas 
Vaciamadrid

  2013

Penetration of Peruvian 
market

  2015

Distribution agreement in 
Spain, Portugal and part of 
North Africa  with HL Display

  2015-2017

Closure of Latin-American 
subsidiaries

  2018

New digital printing 
business

  2019

Unification of the production centres 
and new facilities in Mexico City

  2023

End of the distribution 
agreement with HL Display.

DUPLO, a new automatic 
fronting system developed 
by Grupo OM.

  2023
Launch of the 
Shop&Roll brand
 and the 
continuation of the 
Araven brand



OUR MISSION, VISION AND VALUES

VisionMission

Values



OUR BRANDS



OUR BRANDS

We equip professionals from 
the hospitality sector, bringing 
efficiency to kitchens.

Shopping carrier and retail 
merchandising solutions for 
boosting brands at sales points.



48% de nuestro equipo 
son mujeres

INNOVATION AS THE DRIVING FORCE 
BEHIND GROWTH



48% de nuestro equipo 
son mujeres

DESIGN AND FUNCTIONALITY



48% de nuestro equipo 
son mujeres

ALL-ROUND SUSTAINABILITY



48% de nuestro equipo 
son mujeres

OUR GOALS AND OBJECTIVES ARE ALIGNED WITH SUSTAINABLE 
DEVELOPMENT GOALS



DATA AND FIGURES FOR 2022

SPAIN MEXICO
+ 80

DOMESTIC 
SALES

65%

EXPORT 
MARKET

35%

+ 64M€

18M€
(28%)

22M€
(34%)

24M€
(38%)

+ 20

+ 1,300

+ 300+ 1M€



LABELS & RECOGNITION



STAKEHOLDERS



STAKEHOLDERS



CODE OF ETHICS



OUR PEOPLEPEOPLE



OUR PEOPLE



OUR PEOPLE
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OUR PEOPLE
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BUSINESS CONDUCTCONTEXT



BUSINESS CONDUCT
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BUSINESS CONDUCT

Policy on Money Laundering and the Funding of Terrorism

▪

▪

▪

▪
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▪
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▪

▪



CLIENTSCONTEXT



CLIENTS



SUPPLIERSCONTEXT



SUPPLIERS



COMPETITORSCONTEXT



COMPETITORS



MANAGEMENT OF 
THE CODE OF 
ETHICS

▪

▪

▪
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▪
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INTEGRATED MANAGEMENT SYSTEM



SCOPE



PROCESSES AND INTERACTIONS

▪

▪

▪



Product Quality

Strategic Planning

Production means, production process  and 
industrial continuous improvement

Corporate Strategy

Purchase Management 

Digital Information SystemsHuman Resources Environmental  Control

Maintenance SustainabilitySupport and  improvement of IMS Corporate communication

Marketing

Sel., Eva. and Suppliers 
Tracking 

Purchase Production 

Demand Management

Production  Management

Logistics

Marketing Management Sales Plan Management Orders and Invoicing Management Customer’s Claims

Technical Support

Business Strategy Operations Strategy

STRATEGIC PROCESSES

OPERATIONAL PROCESSES

SUPPORT PROCESSES

Financial

Sustainability Strategy

Customer 
Requirements

Context of the 
Organisation

Needs and 
expectations of 
Stakeholders

Satisfied 
Customers

Results of 
Quality System

All of these processes are defined in terms of their scope, metrics, control points and objectives to fulfil and
they are documented to the extent that is considered necessary.

Installation & Projects 
Coordination

Finished  
products

Product Development

Product development

Projects Development

Article Master Data
Preimpression

Budgets



QUALITY POLICY



QUALITY POLICY



ENVIRONMENTAL POLICY
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ENVIRONMENTAL POLICY
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